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A Revenue growth
Solid interim financial results

+3.5%  EBITDA Margin

Revenue € 2,978 million
21.0%

EBITDA € 626 million
EBITA € 533 million

Net Profit € 320 million €1.00

Interim dividend




Diversified revenue streams
Share of TV ad revenue below 50%, digital growing rapidly

RTL GROUP HY 2017 REVENUE SPLIT
(in %)
Other diversification

DIGITAL REVENUE

TV advertising (i€ million)’

+47.4%
B Non-advertising
Di g ital M Advertising
38 9 MEDIEN
GRUPPE
RTL™™
264 re
Content ron S
ludia
© DIVIMOVE
%Wﬁ!‘L
SPOTX
Platform revenuel
HY 2016 HY 2017
Radio advertising % of
9.2% [N 13.1%
1 Platform revenue defined as revenue generated across all pay platforms (cable, satellite, IPTV) including subscription and re-transmission fees ’ ,
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Diversified revenue streams
TV platform revenues are continuing to grow by double-digits

RTL GROUP HY 2017 REVENUE SPLIT
(in %)
Other diversification

RTL GROUP PLATFORM REVENUE
o . e
TV advertising (N € million)
HD channels

(e N |

' +18.7% VsXHD 6l D

Digital 159 RIL?TVIED V@ D
Thematic

téva

- PRERIERE]

ct|crime
Content

134 VOD (managed/OTT)
Platform revenuel
HY 2016 HY 2017

Radio advertising |
1 Platform revenue defined as revenue generated across all pay platforms (cable, satellite, IPTV) including subscription and re-transmission fees ’ ,
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C

Consistent strategy

RTL Group transitioning to 'Total Video'

LINEAR TV

From traditional
TV business ...

Transition

'Total Video'

.. to a 'Total Video'

world

BROADCAST
Optimise TV business and
expand non-linear TV offers

CONTENT
Expanding drama slate, client
base and first-class talent deals

DIGITAL
Investing in ad tech,
data and online video
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Mediengruppe RTL Deutschland
Out-performing TV advertising market ...

MEDIEN
GRUPPE
RTL)EUTSCHL&ND

FAMILY OF CHANNELS
14 — 59, HY 2017 MG RTL 29.1%

REL

Others VX
RTLNITRO
o, AN tv
(SUPER (LTS
ARD-III m @mmEmplus
ARD
ZDF P7S1

Source: AGF in cooperation with GfK
Note: MG RTL De including RTL Il and Super RTL, excluding pay-TV channels

KEY FINANCIALS

(in € million)

REVENUE

1,039

1,075

HY 2016

HY 2017

-2 1o -3%
TV ad market

EBITDA

368 365

HY 2016 HY 2017
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https://de.wikipedia.org/wiki/Datei:RTL_Nitro_logo.svg
https://de.wikipedia.org/wiki/Datei:RTL_Nitro_logo.svg

Mediengruppe RTL Deutschland
...and growing audience share at VOX

FAMILY OF CHANNELS VOX v’s Prosieben
14 — 59, HY 2017 MG RTL 29.1% o 14-59,12 months to August 2017
| ,

MEDIEN
GRUPPE
RTL)EUTSCHL&ND 8

Others

7,5

ARD-II| W 7 WVeX
0
ARD 7.8% ” 6,5
: Aug ‘16 Aug ‘17

ZDF

Source: AGF in cooperation with GfK
Note: MG RTL De including RTL Il and Super RTL, excluding pay-TV channels , ,
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Groupe M6
Continues to out-perform TV ad market

FAMILY OF CHANNELS
Women < 50 responsible for
purchases (in %), HY 2017

GROUPE M6 21.8%

Ol
__IGROUPE |

Ol
Others Gty
W

France 3 ‘
France 2 Groupe TF1

Source: Médiamétrie
Groupe M6: M6, W9 and 6ter; Groupe TF1: TF1, TMC, NT1 and HD1

KEY FINANCIALS
(in € million)

REVENUE

=

648 664

HY 2016 HY 2017

-0.4%
TV ad market

EBITDA

172

HY 2016 HY 2017

| I~ Adjusted EBITDA
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FremantleMedia
Moderate revenue and EBITDA growth driven by...

REVENUE BRIDGE HY2016 — HY2017 Absence of EBITDA

(in € million) American Idol in H1/17

(in € million)
more than compensated

FIlE.lU‘I.AN'I'I.EMEDIA‘@-~

FX Net growth Scope effects
+4.9%

-
i |

HY 2016 HY 2017 HY 2016 HY 2017

Increased content aired : 5,783 hours
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FremantleMedia
High-end scripted business is a growth driver

International Drama

Amerlcan Gods

~15% of revenue
in 2017 vs. 2% in 2013

o e dicte : No Offnce s2
FREMANTLEMEDlA‘@~ r : :
F Dr Tinus E % Wentworth n
Wentworth s2 i

WAS ZRLT Acquitted

=

Le Baron Noir

i

|cte sl Modus s1 ™=

Picnic Hanging Roc

% roous

Modus s2 Sy

Reformatlon \ gi

Baghdad Cntral
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Multi-platform networks
Global No. 1 position in YouTube ecosystem

RTL GROUP TOTAL VIDEO VIEWS! HY2016 — HY2017
(in billions)

mBBTV m StyleHaul ~ Divimove mBroadcasters/Fremantle Media 192 8

123.1

STYLEHA

P DIVIMOVE

HY2016 HY2017

1 Internal figures includes views from all RTL Group entities including own and operated platforms, consolidated view for BroadbandTV, StyleHaul and Divimove

32bn
views/month

=4 Global MPN

=4 Fashion MPN
STYLEHAUL

=4 MPN in EU

D DIVIMOVE
MEDIEN
GRUPPE [ e -

DDDDDD

FREMANTLEMEDIA
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Future proofing our business and Outlook

We continue to invest for the future

15% stake in
VR start-up

‘Total Video’ sales house

MEDIEN — ¢ o5ictensats

GRuppEz Freibensaty ' .
Cu el A lliance Gravity

lal
®» zalando internet

New data alliances
in DE & FR

SPOT){ @ smartclip

Close collaboration
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Future proofing our business and Outlook
Addressable advertising products in “Total video”

LINEAR
NON-LINEAR Connected TV devices TV / Set top boxes
PC / Mobile
: : : : Household
Programmatic Online Video Cross-screen Over the Top Programmatic level targeting
on-demand Live OTT Optimisation Addressable TV linear TV (linear)

smartclip

SPOTX

_ Leverage OTT Optimize and Linear TV ad
Programmatic Insert_tar_geted Target same to deliver automate TV targeting to the
digital video ad in live USET across addressable buying using individual
ad targeting online stream devices ads on TV audience data household

RTL’

GROUP
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Outlook
Maintain financial guidance for full-year 2017

Revenue expected to grow
1 moderately, in line with
previous guidance

BELIEVE. g

s = ‘T:.,_"‘r

o

2 Reported EBITDA expected

to be broadly stable )
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Disclaimer

This presentation is not an offer or solicitation of an offer to buy or sell securities. It is furnished to you solely for your information and use at this meeting. It contains summary
information only and does not purport to be comprehensive or complete, and it is not intended to be (and should not be used as) the sole basis of any analysis or other evaluation.

No representation or warranty (express or implied) is made as to, and no reliance should be placed on, any information, including projections, estimates, targets and opinions,
contained herein, and no liability whatsoever is accepted as to any errors, omissions or misstatements contained herein. By accepting this presentation you acknowledge that
you will be solely responsible for your own assessment of the market and the market position of RTL Group S.A. (the "Company") and that you will conduct your own analysis
and be solely responsible for forming your own view of the potential future performance of the Company’s business.

This presentation contains certain forward-looking statements relating to the business, financial performance and results of the Company and/or the industry in which the
Company operates. Forward-looking statements concern future circumstances and results and other statements that are not historical facts, sometimes identified by the words
"believes", "expects", "predicts”, "intends", "projects”, "plans", "estimates”, "aims", "foresees", "anticipates”, "targets"”, "will", "would", "could" and similar expressions. The forward-
looking statements contained in this presentation, including assumptions, opinions and views of the Company or cited from third-party sources, are solely opinions and forecasts
which are uncertain and subject to risks and uncertainty because they relate to events and depend upon future circumstances that may or may not occur, many of which are
beyond the Company’s control. Such forward-looking statements involve known and unknown risks, uncertainties and other factors, which may cause the actual results,
performance or achievements of the Company or any of its subsidiaries (together with the Company, the "Group") or industry results to be materially different from any future
results, performance or achievements expressed or implied by such forward-looking statements. Actual events may differ significantly from any anticipated development due

to a number of factors, including without limitation, changes in general economic conditions, in particular economic conditions in core markets of the members of the Group,
changes in the markets in which the Group operates, changes affecting interest rate levels, changes affecting currency exchange rates, changes in competition levels, changes
in laws and regulations, the potential impact of legal proceedings and actions, the Group’s ability to achieve operational synergies from past or future acquisitions and the
materialization of risks relating to past divestments. The Company does not guarantee that the assumptions underlying the forward-looking statements in this presentation are
free from errors and it does not accept any responsibility for the future accuracy of the opinions expressed in this presentation. The Company does not assume any obligation to
update any information or statements in this presentation to reflect subsequent events. The forward-looking statements in this presentation are made only as of the date hereof.
Neither the delivery of this presentation nor any further discussions of the Company with any of the recipients thereof shall, under any circumstances, create any implication that
there has been no change in the affairs of the Company since such date.

This presentation is for information purposes only, and does not constitute a prospectus or an offer to sell, exchange or transfer any securities or a solicitation of an offer to
purchase, exchange or transfer any securities in or into the United States or in any other jurisdiction. Securities may not be offered, sold or transferred in the United States
absent registration or pursuant to an available exemption from the registration requirements of the U.S. Securities Act of 1933, as amended.
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