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Highlights
Record interim operating results

+3.2%

€ 2,878 million

Revenue

+8.6%

€ 580 million

Reported EBITA

20.2%

EBITA Margin

€ 1.00

Interim dividend

€ 34 1miliion

Net profit
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Highlights
Digital continues on its strong growth path

VIDEO VIEWS RTL GROUP DIGITAL REVENUE
In billion In € million

B Non-advertising
M Advertising
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219 64
|
42.5 —
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o
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% of RTL Group revenue
Source: all internal figures
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Highlights

With platform revenue also growing

RTL GROUP PLATFORM REVENUE
In € million?d

— R

134
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-

HY 2015 HY 2016

HD channels il ol =
VYeXHD 61 9

RIL?TVIiol V@ HD

Thematic
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VOD

pumericable”.

Kabel Deutschland

on managed platforms

m = E

1 Platform revenue defined as revenue generated across all pay platforms (cable, satellite, IPTV) including subscription and re-transmission fees

HD SUBSCRIBERS, GERMANY
In million

5.7

HY 2015 HY 2016
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Highlights
RTL Group’s revenue mix is well diversified

RTL GROUP HY 2016 REVENUE SPLIT DEPENDENCY FROM TV ADVERTISING
In %

Other diversification ‘
TV advertising

Digital

B TV advertising
7 Other revenue

RTL’

GROUP

€2.9bn

Platform revenue %

Radio advertising

Content
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Mediengruppe RTL Deutschland

High audience shares and seventh year of improved profitability

FAMILY OF CHANNELS
14 - 59, HY 2016

MG RTL 28.2%

IR L
Others ‘
\'D) ¢

6.6%

ARD-III

RTLNITRO

O my
(SuPER (LTS
mEmplus

Source: AGF in cooperation with GfK
Note: MG RTL De including RTL Il and Super RTL

KEY FINANCIALS
In € million

REVENUE EBITA

+4.4%
1,039

362
: l

995

ARD w
8.9%
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HY 2015 HY 2016 HY 2015 HY 2016
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https://de.wikipedia.org/wiki/Datei:RTL_Nitro_logo.svg

Mediengruppe RTL Deutschland
With strengthening leadership in key timeslots

FAMILY OF CHANNELS
14 - 59, HY 2016

MG RTL 28.2%

Others '

ARD-III

ARD %

ZDF

Source: AGF in cooperation with GfK
Note: MG RTL De including RTL Il and Super RTL

R
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RTLNITRO
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mEmplus
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ACCESS PRIME TIME
(17 — 20h) 14 — 59 (in %)

@

12.2

RTL Satl

PRIME TIME
(20 — 23h) 14 — 59 (in %)

@

13.0

RTL
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Mediengruppe RTL Deutschland
Acquisition of Smartclip adds European scale and technology

) smartclip

Advanced multi-screen video Supply Side
Platform (SSP), ad server & ad exchange

Strong publisher base (in Germany, Nordics,
Italy and the Netherlands)

120 FTEs, headquartered in Hamburg with
offices across the EU

Sophisticated booking and reporting tools,
highly complementary to SpotX

Competitive edge with addressable TV solutions
for connected TVs and HbbTV

Strong sales platform and tech capabilities

150

publishers
in Germany
alone
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Groupe M6
Gaining audience share

FAMILY OF CHANNELS
Women < 50 responsible
for purchases (in %), HY 2016 |

KEY FINANCIALS
In € million

GROUPE M6 21.7%

-
Others 6ty |—m
Wo
632 648
France 3
France 2 Groupe TF1

EBITA

139
105 l

HY 2015 HY 2016

Source: Médiamétrie
Groupe M6: M6, W9 and 6ter; TF1 Group: TF1, TMC, NT1 and HD1

HY 2015 HY 2016

1

RTL’

GROUP



RTL Nederland
Stable audience share with slight decrease in EBITA

FAMILY OF CHANNELS
20 — 49, Primetime RTL Nederland 32.8% KEY FINANCIALS

(in %), HY 2016 (in € million)

rtL "
4
Others
. 236
(8 226
rH
reLz s 21 26
RTL7/ rt|crime ‘
Pubcaster SBS
HY 2015 HY 2016 HY 2015 HY 2016
Source: SKO
RTL’
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Other markets
Varied performance across rest of operations

BELGIUM 104 HUNGARY
» Clear market leader = EBITA down following
= Stable revenue in weak 22 one-offs last year 5

ad market - -
FRENdCH RADIO CFI?OATIA h
» #1 Radio in France = Revenue growt
» Revenue and EBITA up ’! OUt-pel’fOI’med market n

SPAIN 544 RTL CBS
= Strong performance “‘S ' Asia Entertainment Network
119 | & = Available in 19 countries and recently
\l;.. £ W”\" launched in South Korea
EBITDA s

- Revenue - EBITA, in € million
” RTL’
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FremantleMedia
Revenue impacted by lower growth in the US

REVENUE BRIDGE HY2015 - HY2016 EBITA
In € million In € million

FX Effect of Production & Production & Phasing & other
timing of acquisitions volume changesin volume changes in changes
and start-ups other territories North America 28
HY 2015 HY 2016 HY 2015 HY 2016

5,761 hours of content aired in first six months of 2016
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FremantleMedia
Strategic talent and M&A deals agreed over last 12 months

Strategic priorities Deals already contributing IP

DATE HOLDING #of IP
O CORONA Jan 2015 25% 9 Shows in funded development
0 SCRIPTED
Developing
the pipeline
PP FONTARAM Sep 2015 51% e Shows in production or funded development

SCRIPTED

naked

Sep 2015 2506 Shows in production or funded development
entertainment

in UK and US

Strengthening
of new genres: drama
and local productions

ENTS

FULL FAT

Dec 2015 2506 Shows in production or funded development

- R " Dec 2015 25% Show in funded development

Maximising
the global network ’i DR PLUITD May 2016 25% & wild Blue Media

June 2016 25%

Dancmg Ledge
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Multichannel networks

Strong video view and revenue growth continues

Global MCN

VIDEO VIEWS
In billion

+289%

90.6

23.3

HY 2015 HY 2016

STYLEHAUL

Fashion MCN

VIDEO VIEWS
In billion

11.6

HY 2015 HY 2016

Source: Internal figures, consolidated view for BroadbandTV, StyleHaul and Divimove. Divimove as from March 2015

el

DIVIMOVE

European MCN

VIDEO VIEWS

In billion

10.0

HY 2015 HY 2016
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Ad-tech
Offering publishers ‘Total Video’ monetisation capabilities at scale

SPOT X +) smartclip

Multi-screen delivery / ad-serving

SSP / Yield optimisation

Booking, reporting and forecasting tools

1,300

PUBLISHERS

Addressable TV (Connected TV / HbbTV)
GLOBALLY ’

: . . |
Cross-screen optimisation vidzoamp

Programmatic ad sales for linear TV

m Expansion and roll-out in Europe and Asia
ok ® Grow premium private market places
®m Building fully integrated ad stack

Strategic

17
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RTL Group
Outlook for 2016: raising EBITA guidance

SEL

7 N
Revenue expected to grow EURO2016

1 moderately, in line with previous FRANCE

guidance

| [T

Reported EBITA now expected
2 to show slight growth — raised

guidance following strong
H1 2016




Disclaimer

This presentation is not an offer or solicitation of an offer to buy or sell securities. It is furnished to you solely for your information and use at this meeting. It contains
summary information only and does not purport to be comprehensive or complete, and it is not intended to be (and should not be used as) the sole basis of any
analysis or other evaluation.

No representation or warranty (express or implied) is made as to, and no reliance should be placed on, any information, including projections, estimates, targets and
opinions, contained herein, and no liability whatsoever is accepted as to any errors, omissions or misstatements contained herein. By accepting this presentation you
acknowledge that you will be solely responsible for your own assessment of the market and the market position of RTL Group S.A. (the "Company”) and that you will
conduct your own analysis and be solely responsible for forming your own view of the potential future performance of the Company’s business.

This presentation contains certain forward-looking statements relating to the business, financial performance and results of the Company and/or the industry in which
the Company operates. Forward-looking statements concern future circumstances and results and other statements that are not historical facts, sometimes identified
by the words “believes,” “expects,” “predicts,” “intends,” “projects,” “plans,” “estimates,” “aims,” “foresees,” “anticipates,” “targets,” “will,” “would,” “could” and similar
expressions. The forward-looking statements contained in this presentation, including assumptions, opinions and views of the Company or cited from third-party
sources, are solely opinions and forecasts which are uncertain and subject to risks and uncertainty because they relate to events and depend upon future
circumstances that may or may not occur, many of which are beyond the Company’s control. Such forward-looking statements involve known and unknown risks,
uncertainties and other factors, which may cause the actual results, performance or achievements of the Company or any of its subsidiaries (together with the
Company, the “Group”) or industry results to be materially different from any future results, performance or achievements expressed or implied by such forward-
looking statements. Actual events may differ significantly from any anticipated development due to a number of factors, including without limitation, changes in
general economic conditions, in particular economic conditions in core markets of the members of the Group, changes in the markets in which the Group operates,
changes affecting interest rate levels, changes affecting currency exchange rates, changes in competition levels, changes in laws and regulations, the potential
impact of legal proceedings and actions, the Group’s ability to achieve operational synergies from past or future acquisitions and the materialization of risks relating
to past divestments. The Company does not guarantee that the assumptions underlying the forward-looking statements in this presentation are free from errors and
it does not accept any responsibility for the future accuracy of the opinions expressed in this presentation. The Company does not assume any obligation to update
any information or statements in this presentation to reflect subsequent events. The forward-looking statements in this presentation are made only as of the date
hereof. Neither the delivery of this presentation nor any further discussions of the Company with any of the recipients thereof shall, under any circumstances, create
any implication that there has been no change in the affairs of the Company since such date.

This presentation is for information purposes only, and does not constitute a prospectus or an offer to sell, exchange or transfer any securities or a solicitation of an
offer to purchase, exchange or transfer any securities in or into the United States or in any other jurisdiction. Securities may not be offered, sold or transferred in the
United States absent registration or pursuant to an available exemption from the registration requirements of the U.S. Securities Act of 1933, as amended.
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