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9  mths 2019    
H IGHL IGHTS
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RTL GROUP CONTINUES TO DELIVER ON ITS TOTAL VIDEO STRATEGY… 
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STRONG REVENUE GROWTH



ORGANIC GROWTH DRIVERS: UPDATE AS OF 9 MONTHS TO 30 SEPTEMBER 20 19 
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AGENDA

9  mths 2019    
H IGHL IGHTS

STRATEGY &   
OUTLOOK  2019

OPERAT IONAL  
H IGHL IGHTS
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STRONG OPERATIONAL PERFORMANCE – EXPANDING TV OFFER
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https://de.wikipedia.org/wiki/Datei:RTL_Nitro_logo.svg
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SOLID PERFROMANCE WITH SYNERGIES AND REGULATORY UPSIDE
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CHALLENGING MARKET CONDITIONS, GROWING DIGITAL BUSINESS
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SIGNIFICANT DOUBLE-DIGIT ORGANIC GROWTH
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WITH GROWTH IN 2019 AND BEYOND SUPPORTED BY NEW SHOWS AND RENEWALS



AGENDA

OPERAT IONAL  
H IGHL IGHTS

HALF -YEAR 2019   
H IGHL IGHTS

STRATEGY &   
OUTLOOK  2019
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NEW ALLIANCES: SHAPING THE FUTURE OF THE EUROPEAN TOTAL VIDEO IN DUSTRY



CREATE EUROPE’S LEADING AD -TECH DEVELOPMENT UNIT
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PRIORITIES GOING FORWARD
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OUTLOOK FOR 2019
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Disclaimer


