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OUR TOTAL VIDEO STRATEGY ONCE AGAIN PAYS OFF…



4

…WITH RECORD REVENUE, EXCEEDING €6.5 BILLION FOR THE FIRST TIME
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MORE DIVERSIFIED THAN EVER BEFORE – DIGITAL REVENUE 3 YEARS AHEA D OF PLAN
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TRANSITIONING TO TOTAL VIDEO 2.0



INCREASED TRANSPARENCY TO TRACK ORGANIC GROWTH DRIVERS 
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INCREASED TRANSPARENCY TO TRACK ORGANIC GROWTH DRIVERS 
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FOCUS ON ORGANIC GROWTH DRIVERS: DIGITAL AND CONTENT
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FROM CATCH -UP TV TO COMPREHENSIVE STREAMING SERVICES
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ACCELERATE COLLABORATION, CONVERGENT OFFERS AND CONTENT PRODUCTI ON
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CONTENT POWERHOUSE – FREMANTLE TO EXPAND GENRES & CO -PRODUCTIONS…
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…WITH FOCUS ON DEVELOPING INTELLECTUAL PROPERTY
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RECORD REVENUE, HIGH MARGINS
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EBITDA TO NET PROFIT
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CASH CONVERSION
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ATTRACTIVE DIVIDEND YIELD
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BROADCAST
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MARKET LEADERSHIP, HIGH PROFITABILITY

https://de.wikipedia.org/wiki/Datei:RTL_Nitro_logo.svg
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STRONG OPERATIONAL PERFORMANCE, RECORD EBITDA
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REVENUE BOOSTED BY VIDEOLAND AND POSITIVE TV AD MARKET



CONTENT
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SUCCESSFUL STRATEGIC TRANSFORMATION…
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…DRIVES ORGANIC GROWTH



DIGITAL
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MPNs BEING REPOSITIONED TO HIT PROFITABILITY 
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SPOTX: REPOSITIONING AND INTEGRATION COMPLETED
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ACQUISITION OF YOSPACE: CUTTING-EDGE TECHNOLOGY

AD

SSDAI
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TOTAL VIDEO 2.0 STRATEGY IS ABOUT ORGANIC GROWTH INITIATIVES
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OUTLOOK FOR 2019
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Discla imer


