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This presentation is not an offer or solicitation of an offer to buy or sell securities. It is furnished to you solely for your information and use at this meeting. It contains 

summary information only and does not purport to be comprehensive or complete, and it is not intended to be (and should not be used as) the sole basis of any 

analysis or other evaluation. 

No representation or warranty (express or implied) is made as to, and no reliance should be placed on, any information, including projections, estimates, targets and 

opinions, contained herein, and no liability whatsoever is accepted as to any errors, omissions or misstatements contained he rein. By accepting this presentation you 

acknowledge that you will be solely responsible for your own assessment of the market and the market position of RTL Group S.A. (the "Companyò) and that you will 

conduct your own analysis and be solely responsible for forming your own view of the potential future performance of the Companyôs business. 

This presentation contains certain forward-looking statements relating to the business, financial performance and results of the Company and/or the industry in which 

the Company operates. Forward-looking statements concern future circumstances and results and other statements that are not historical facts, sometimes identified 

by the words ñbelieves,ò ñexpects,ò ñpredicts,ò ñintends,ò ñprojects,ò ñplans,ò ñestimates,ò ñaims,ò ñforesees,ò ñanticipates,ò ñtargets,ò ñwill,ò ñwould,ò ñcouldò and similar 

expressions. The forward-looking statements contained in this presentation, including assumptions, opinions and views of the Company or cited from third-party 

sources, are solely opinions and forecasts which are uncertain and subject to risks and uncertainty because they relate to events and depend upon future 

circumstances that may or may not occur, many of which are beyond the Companyôs control. Such forward-looking statements involve known and unknown risks, 

uncertainties and other factors, which may cause the actual results, performance or achievements of the Company or any of its  subsidiaries (together with the 

Company, the ñGroupò) or industry results to be materially different from any future results, performance or achievements expressed or implied by such forward-looking 

statements. Actual events may differ significantly from any anticipated development due to a number of factors, including without limitation, changes in general 

economic conditions, in particular economic conditions in core markets of the members of the Group, changes in the markets in which the Group operates, changes 

affecting interest rate levels, changes affecting currency exchange rates, changes in competition levels, changes in laws and regulations, the potential impact of legal 

proceedings and actions, the Groupôs ability to achieve operational synergies from past or future acquisitions and the materialization of risks relating to past 

divestments. The Company does not guarantee that the assumptions underlying the forward-looking statements in this presentation are free from errors and it does 

not accept any responsibility for the future accuracy of the opinions expressed in this presentation. The Company does not assume any obligation to update any 

information or statements in this presentation to reflect subsequent events. The forward-looking statements in this presentation are made only as of the date hereof. 

Neither the delivery of this presentation nor any further discussions of the Company with any of the recipients thereof shall, under any circumstances, create any 

implication that there has been no change in the affairs of the Company since such date. 

This presentation is for information purposes only, and does not constitute a prospectus or an offer to sell, exchange or transfer any securities or a solicitation of an 

offer to purchase, exchange or transfer any securities in or into the United States or in any other jurisdiction. Securities may not be offered, sold or transferred in the 

United States absent registration or pursuant to an available exemption from the registration requirements of the U.S. Securi ties Act of 1933, as amended. 



Financial Update 

Strategic Update  

INTRODUCTION 1 

Ʒ

Broadcast Update 

FremantleMedia 

Digital Update 

BROADCAST 

CONTENT 

DIGITAL 

2 

4 

3 

Agenda 

3 

  Financial  

& Strategic 

Update 



 REVENUE 

ú4.0 billion 
REPORTED EBITA  continuing operations 

ú714 million 
CASH CONVERSION 

110% 

EBITA MARGIN 

17.6% 
NET RESULT 

ú535 million 

SIGNIFICANT GROWTH IN PROFITABILITY 

Q3 highlights 

NET DEBT 

ú451 million 
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Significant financial headroom which results in an ability to 
invest and provide attractive cash returns 

Investments to increase 

long-term shareholder value 

USE OF FINANCIAL HEADROOM 

Excess cash: extraordinary 

pay-outs to shareholders 

50-75% pay-out policy 

FINANCIAL 

HEADROOM 

Net debt 

to EBITDA 

1.0 

0.5 
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High-quality earnings  

and cash flow profile 

Efficient capital structure  

with full financial flexibility 

Managing RTL Group with a long-term focus 

Adaptable cost structure  

with tight control 
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Attractive shareholder  
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RTL Group continues to lead in all its three strategic pillars 

Â#1 or #2 in 8 European countries 

ÂLeading broadcaster: 

54 TV channels and 28 radio stations 

Â#1 global TV entertainment content 

producer 

ÂProductions in 62 countries; 

Distribution into 150+ territories 

ÂLeading European media company 

in online video 

ÂStrong online sales houses 

with multi-screen expertise 
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We are on track delivering on our strategic goals 

ENHANCE BROADCAST 

PORTFOLIO 

Strengthen family 

of channels 

Grow 

non-ad business 

Expand into high 

growth markets 

CREATE MARKET- 

LEADING CONTENT 

Maintain 

leading position 

Rebalance 

portfolio 

Deepen 

digital exploitation 

DRIVE DIGITAL 

TRANSFORMATION 

Expand 

non-linear services 

Grow online ad 

and non-ad business 

Enter multi-channel 

network business 
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2008 2010 2012

Additional non-linear TV offers increase overall viewing time 

200 

209 

219 

Average of Germany, France, the Netherlands; including catch-up TV, VOD and PVR time-shifted; excl. short-form video; Source: ScreenDigest 

US 

UK 

~ 6% 

~ 4% 

~ 5% 

OVERALL TV CONSUMPTION RTL GROUPôS CORE MARKETS 

Daily viewing time in minutes Non-linear as % of total 

viewing time 2012 

GER 

FRA 

NED 

~ 14% 

~ 14% 

Linear 

Non-linear TV 

 

+19 minutes 
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TV 
total 

TV 
private / commercial 

Source: AGF in cooperation with GfK, TV Scope 5.0, April 2013, ComScore (Home +  Work), Age 6+, own calculations; IP Deutschland 

Television beats online in terms of reach and time spent 
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REACH OF POPULATION 

In % 100% 

 50% 

0 109h 80h 40h 20h 60h 

AVERAGE TIME SPENT PER MONTH (IN HOURS) 

Example Germany 

Online total 

Facebook 

YouTube 

Twitter 




