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> SOLID RESULTS IN TOUGH ECONOMIC ENVIRONMENT




Agenda

O Introduction
® BUSINESS REVIEW
O Strategy Update

The leading European entertainment network

GROUP



Germany & France ny
Advertising and audiences 2012 RF:

NET ADVERTISING MARKET DEVELOPMENT (in %) NET ADVERTISING MARKET DEVELOPMENT (in %)

Jan-Sep 2012 vs Jan-Sep 2011 Jan-Sep 2012 vs Jan-Sep 2011
Market RTL P7S1 Market M6
3,1 ;
. l
i B e
-0,3
-6,0
YTD AUDIENCE SHARE - FAMILY OF CHANNELS :  YTD AUDIENCE SHARE - FAMILY OF CHANNELS
14-49 (in %) HOUSEWIVES <50 ALL DAY (in %)
P T4 009k (x09D
33,6 344 0 350 iolSppi
) 33,7 :

32,9 ’ : 32,2

32’9 32,2 31,8 H
301 297

29,3

29, 30,3 28,9
294 290 21...
£-0.9pp.:
2004 2005 2006 2007 2008 2009 2010 2011 2012 Groupe M6 TF1 Group France Television
Source: RTL Group estimates, Nielsen, delta versus same period 2011 (ytd Oct) Source: RTL Group estimates, Médiamétrie, delta versus same period 2011 (ytd Oct)

Groupe M6 : M6 and W9: TF1 Group : TF1, TMC and NT1: France TV : Fr2-5 4




FremantleMedia

KEY FACTS 2012

e Core franchises remain strong

0 American Idol:
number one entertainment series
in the US for the past nine years

0 L'amour est dans le pré:
makes M6 the market leader
in its time slot

O Britain’s Got Talent:
number one show in the UK for 2012

e Worldwide presence
in production, distribution and digital

0 production: 9,200 hours of TV programming
across 58 countries per year

o distribution: catalogue with more than 20,000 hours
of programming, licensed to broadcasters
in over 180 countries

KEY FINANCIALS (in € million)
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STRONG REVENUE GROWTH BUT CONTINUED PRESSURE ON MARGINS




& Belgium 5
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Key developments 2012 (1/2)
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ONGOING
Integration and re-positioning of
7 cable channels in Hungary

MARCH
Licence awarded to Groupe M6

for launch of 6ter

APRIL
Successful launch of RTLNitro
by MG RTL Deutschland

SEPTEMBER

RTL Nederland
Launch new digital channel

NOVEMBER
Launch of first channel in India

RTL’

GROUP

MARCH
Global first look deal for distribution
rights to Hulu’s original programming

COLLECTIVE

SINCE MAY
FremantleMedia launches
Youtube channels

JULY
Partnership with Random House ik
for new TV programming

New CEO since 1 July:
Cécile Frot-Coutaz

CONTINUED INVESTMENTS IN NEW CHANNELS AND CONTENT BUSINESS




Key developments 2012 (2/2)

NON-LINEAR TV

ONLINE VIDEO VIEWS (in million)

All RTL Group platforms

HY 2010 HY 2011 HY 2012

Examples:

GROUP

MOBILE SERVICES

e More then 220 mobile applications launched
e 65 million downloads to date

e Mobile video views in H1/2012:
+92% in Germany, +99% in France

e Acquisition of Videostrip — the Netherlands
biggest online video-advertising network

RTL GROUP FURTHER GROWS ITS DIGITALACTIVITIES
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Strategic focus will be on three key areas

DIGITAL

Grow online video and
diversify into additional
online businesses

CONTENT

Grow intellectual property
and expand capabilities

CORE

Strengthen family of channels in core markets,
selective growth in new territories
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Core: growth opportunities for TV broadcasting business R!':”

DRIVE

new revenué stream

opportun'\t'\es: platform
fees, pay-TV and

subscription

Steady progress in Germany
on platform fees coupled
with strong development |

SELECTIVE
GROWTH

in new territories

LAUNCHED
APRIL 2012

of HD+ offer

INVESTMENTS IN EXISTING AND NEW MARKETS, GROW NON-ADVERTISING REVENUE




- . :
e Content: expand FremantleMedia in new bussiness areas RTL’

GROUP

ORGANIC
GROWTH

General entertainment/ __ |
US drama * N

K@s éfag@ f-ﬂm Online verticals
entertainment . i’ . THEPET |

GROWTH IN NEW INTELLECTUAL PROPERTY ALIGNED WITH NEW EXECUTION CAPABILITIES




B Digital: further expand and develop online portfolio, R'I'L”

brands and ventures GRouP
ONLINE TV SITES
Drive user engagement BRAN D
= B~ JIL info EXTENSIONS
' .be Promote and leverage brand
6‘ - tl TV Brands power to drive new revenues
[ MeFR mozaic Ol
VERTICALS Vertical Vent NEW BUSINESSES
Increase scale and reach erucals entures Diversifiy in non-ad related ventures
4 {.5!;@ athleten : P
_ a:de couverts
£ Bdonracarn]  BREOK Eperatanqusson
3¢ jeustvideofr

...BUT WE CAN ALSO CREATE NEW BRANDS WITH THE SUPPORT OF TV PROMOTION




Conclusion: many growth opportunities, clear strategy

DIGITAL

Grow online video and
diversify into additional
online businesses

CONTENT

Grow FremantleMedia

CORE

Optimise and develop existing TV and
radio businesses and invest for growth
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