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Highlights
Total Video strategy continues to pay off...

BROADCAST

Strong results in Germany and France

FremantleMedia with higher profits
and growing drama slate

DIGITAL

Dynamic digital growth, revenue up by 23%

RTL’

GROUP



Highlights
...with another set of record results

o Revenue

€ 1,464 million Y

EBITDA margin 23.0% +0.4pp

Proposed dividend of € 3.00 5.9% vyieldt

Notes: Revenue and EBITDA percentages refer to year-on-year growth on 2016. 1. Yield is based on average 2017 share price and including €1.00 interim dividend paid in September 2017. , ,

GROUP

€ 6,373 million Bz

GROUP

4



Highlights
Digital: dynamic growth

DIGITAL REVENUE
In € million YOY

3.5x |
826

+23.2%

FREMANTLEME[MA@'- o

670

508

295
233 @ & O sporx "
+22.4%?
2013 2014 2015 2016 2017 _ —
On track to achieve digital

Source: Internal figures.
1. Divimove: revenue included in 2017, not 2016.

5

GROUP



Highlights
Platform: growing and highly profitable revenue stream

PLATFORM REVENUE!

In € million YOY
= HD = oD
channels vex
b | o Hp 4.
319
Thematic i
e
281 channels R GEO  Jourg
248 CRIME T
225
185 ‘ New deals  ® vedarone @ [E] £ kpn
- Slgned in net bouygues‘.’
2017 & 2018
B canai+
2013 2014 2015 2016 2017
% of total RTL Group revenue Further growth secured
1. Platform revenue defined as revenue generated across all pay platforms (cable, satellite, IPTV) including subscription and re-transmission fees.
J)
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Highlights
Attractive dividend yield

In € million

Profit for the year attributable to RTL Group shareholders

Adjustments for:

Capital Gain
Re-measurement
Restructuring

Adjusted net result

Ordinary dividend, in € per share

Ordinary dividend, absolute amount?!

Dividend payout, in %?

1. Based on total share capital less treasury shares held by the Group and liquidity programme.
2. Ordinary dividend, absolute amount / adjusted net result.
3. Including €1.00 interim dividend and based on average share price in 2017 (€68.25).

Full-year to
December 2017

739
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Consistent strategy
RTL Group accelerating global Total Video offer

LEADING TV ON-DEMAND IN EU #1 GLOBAL MPN
YIDEOLAND 5
robd - 35bn
PLAY O X000 g
month?!

dplay
#1 PAN-EU SALES NETWORK

bplay o
RTL /AdConnect >100 EU

LEADING CONTENT PRODUCER
International Advertising Solutions Channe|S

FREMANTLEMEDIA@:
#1 ADDRESSABLE TV IN GERMANY

A LEADING VIDEO AD-STACK

BT ore1 K sport 520

®smartclip ==z o piE Y ECEWEE

nickelodeon  cous | n tOta|

™

SPOT X ) smartclip

it e v

1. FY 2017 monthly average.
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Strategy 2018 and beyond
Reinvigorating the RTL pioneering spirit

MORE @ unitedscreens

CROSS MEDIA

INNOVATION Creating cross-media Virtual and augmented MPN Nordic
powerhouse reality investment expansion

MEDIEN

MORE @ GRUPPE

EXCLUSIVE © -\

CONTENT _ ) ‘ .
Local content, Live football Multiple drama series
local hits in production

Moving to the big screen

MORE AD SPOT)!
TECHNOLOGY .
AT SCALE smartclip
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Mediengruppe RTL Deutschland
Another outperformance despite weak ad market

KEY FINANCIALS
In € million REVENUE 3 N

RTL Television continues
as clear #1

Der Lehrer

EBITDA Another strong year

driven by local hits,
again surpassing Pro7?

CAGR +4.0%

EBITDA
margin

TV NOW paid subscriber
base surges +80% P
2013 2017 TV NOW & TV NOW Plus

1. Refers to total audience 3+, all day. , ,
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Mediengruppe RTL Deutschland
Lead over P7S1 further increased — highest since 2013

FAMILY OF CHANNELS
14 to 59, FY 2017 MG RTL 28.5% LONG-TERM DEVELOPMENT
| All day, adults 14-59 years in %
30.6
3 5 MEDIEN
Others ICQ;'IFEPPE
29.0
VA 8.4 08.4 28.5 28,6
A
ARD-II Al ntv
) J ii;' RTL
. @ 7 ’
® 23,2
ZDF P7S1 QS
YTD
2013 2017 2018
Source: AGF in cooperation with GfK, differences may be due to rounding.
Notes: Audience shares only refer to the free to air channels of the respective broadcasters.
J)
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https://de.wikipedia.org/wiki/Datei:RTL_Nitro_logo.svg
https://de.wikipedia.org/wiki/Datei:RTL_Nitro_logo.svg

Mediengruppe RTL Deutschland
Local content creates strong unique selling point...

Local hits catalogue more valuable than ever... ...especially for building non-linear offers

S &
UERBACHELCR ®
3 L= SEiTen
19th season 14t season 26th season 10th season 8t season
A ALARM cees “NINJAYE
7“-1’7 L I o (1= ¥} A RRIOR
11th season 13" season 234 season 11thseason 2" season
v/ Online-first content
VOx DIE HOHLE DER 5”!‘{5 CLUB Soppicg(), .. DAS PERFEKTE TV g \/ .
LOWEN o  BbdeN e QUNNER Mainstream appeal
4th season 4th season 3'd season 6th season 11t season
2WUJS v USdrama OTT channel
V' Exclusively on TV NOW EEERIEECE
0 nitv [lsvee £ cacace oot @B Growing VoD distribut
RTL ) voda 0|_1e vy rowing IStribution
freenet v agreements
14 RTL
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Mediengruppe RTL Deutschland

... resulting in audience leadership in nearly all day-parts

Difference between combined audience shares RTL & VOX vs. Pro7 & Sat.1 (14-59 in % points)

Mon Tue Wed

Thu

Fri

Early morning
06.00-09.00

Late morning
09.00-13.00

Afternoon
13.00-17.00

Access PT
17.00-20.15

Primetime 1
20.15-21.15

-0.3 (+0.3)

Primetime 2
21.15-22.15

+2.3 (+2.8)

Primetime 3
22.15-23.15

+19 (+3.3)

Late night
23.15-01.00

Source : AGF/GFK 1 Jan — 31 Dec 2017
2016 comparatives in brackets

. Cum. % points ahead of Pro7 & Sat.1

Sat

Sun

+8.5 (+10.7)

+3.6 (1.2

+2.6 (+2.1)

+4.3 (+28)
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Groupe M6

French business outperformed net TV ad market

FAMILY OF CHANNELS
Women <50 responsible GROUPE M6 22.3%

for purchases, FY 2017

Others &Bf
Higher
audience
share
France 3 ‘
France 2 Groupe TF1

Source: Médiamétrie
Notes: Groupe M6: M6, W9 and 6ter; TF1 Group: TF1, TMC, NT1 and HD1; 1. Pro-forma including RTL Radio (France).

LONG-TERM DEVELOPMENT
Women <50 responsible
for purchases in %

25,2 25,0
23,4 o

22,4 -
22,1 21,8
16,2 15,9 15.4 16,0 15,7 o

B _.,./.‘ e .'

ol

YTD

2013 2017 2018
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MORE

» CREATIVE

B

POWER

FREMANTLEMEDIA
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FremantleMedia

Push into drama complements exceptional entertainment line-up

TOP ENTERTAINMENT SHOWS
0 American Ildol is back —
i
NT
13th season

]
nec Ly

ks

foroject

IRUNWAL

47t season

®CBS

17th season

O

Lifetime.

0 Renewed

42nd season

HIGH END DRAMA SERIES

Charité: Most popular
German FTA drama launch

Avg.
Audience
7.5m

DEVISCHANDB3

314 season 2nd+31d season
? TV4-GRUPPEN | e a-m_g,znpﬁﬂmm

NEW IN 2018

THE

YOUNG Sl R
P®PE -
Picnic at Hanging Rock
2" season
CANAL+
BARO“ My Brilliant Frien
NOIR NETFLIX
2"d season
CANAL+
0 The Rain
AMERICAN GODS
2nd season Hard Sun

is

STARZ a*-n-lggwi e video
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Digital Video — Long-form
Enhancing our local TV on-demand offers...

VIDEOLAND

TWNOW [ ]

+80% 0N +40%

&7 }L m sl
paid sub. % Sl registered MY 1D EES TR paid sub.
growth i #:2 user growth g™ nee o swe ron ol OFOWLH

Hybrid “Freemium” approach

) . Exclusive content
(illustrative)

Pre-TV and archive

7+ day TV
Hybrid BASIC TV on-demand ' PREMIUM Low ad load
business ON-DEMAND Full ad load Up@s)ell ON-DEMAND HD quality
model (AD-FUNDED) ‘ (PAY) Live sianal
SD quality g
Q S— DD D
\ RTL’
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Digital Video — Short-form
Our multi-platform networks: global #1 on YouTube

#1

g 1 S #1
in North g e

y in Europe
America P

in Nordics

Unmatched global reach & D Europe’s leading Acquired unique direct sales
BroadbandTy  CONSiStENt growth branded content network unitedsereens  team for branded content
#1 MPN globally #1 MPN in EU #1 MPN in Nordics
#1 MPN Event in EU — Videodays
Influencer marketing with SR UGN
sty e o0 data/retargeting expertise S R ke

#1 in fashion and beauty
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Advertising technology

One team, one platform: driving monetisation across screens

...with joint pan-EU sales...

v RTL/AdConnect

Building global ad-tech group... Ga

SPOT)>{ + @ smartclip S

International Advertising Solutions

3 O ™
q'i%.?; VeX ‘
:2‘_";,:;; , s kochbige, YOU
i ubwv Be. e é, o\
Full-time employees g e
Offices around the HTlu@ o, S
VLOGGIST h 4)
world ;Iooxer' mse_aﬂe Oter Etuh - . >
s .
=)
=]
Y-
- L]}

+380% OTT / Connected TV
revenue growth

2 ...and unique data expertise

Building strategic
data alliances:

Germany: Login Alliance

MEDIEN ®zalando | ieqa
GRUPPE orosisbensary [ IEETNEE
RTLJEUTSCHLAND A Mr:dhlaesgn at.

France: Gravity Alliance

gr.wv:t.

alliance data & media

%) .;montagne LA[)E[_’E(‘HE FNACDARTY [N mmesrm
Challenges LesEchos lagardere O} Seleeel 2T
CONDE NAST ZFOUIPE maricciaire okl i boNg .. M.

RTL’
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RTL Group
Outlook for 2018

2018 Guidance — Growth Rates

REVENUE OUTLOOK
In % and € million

Low High

EBITDA OUTLOOK

Revenue expected to grow
1 moderately, predominantly driven
by FremantleMedia and digital

In % and € million

1,464 EBITDA 2018
1,370

EBITDA expected to be
2 broadly stable in 2018
on a normalised basis

One-off +1% 1,384

gain

LM 1,356

2017 Reported 2017 Operational
EBITDA EBITDA

RTL’
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Disclaimer

This presentation is not an offer or solicitation of an offer to buy or sell securities. It is furnished to you solely for your information and use at this meeting. It contains
summary information only and does not purport to be comprehensive or complete, and it is not intended to be (and should not be used as) the sole basis of any
analysis or other evaluation.
No representation or warranty (express or implied) is made as to, and no reliance should be placed on, any information, including projections, estimates, targets and
opinions, contained herein, and no liability whatsoever is accepted as to any errors, omissions or misstatements contained herein. By accepting this presentation you
acknowledge that you will be solely responsible for your own assessment of the market and the market position of RTL Group S.A. (the "Company”) and that you will
conduct your own analysis and be solely responsible for forming your own view of the potential future performance of the Company’s business.
This presentation contains certain forward-looking statements relating to the business, financial performance and results of the Company and/or the industry in which
the Company operates. Forward-looking statements concern future circumstances and results and other statements that are not historical facts, sometimes identified
by the words “believes,” “expects,” “predicts,” “intends,” “projects,” “plans,” “estimates,” “aims,” “foresees,” “anticipates,” “targets,” “will,” “would,” “could” and similar
expressions. The forward-looking statements contained in this presentation, including assumptions, opinions and views of the Company or cited from third-party
sources, are solely opinions and forecasts which are uncertain and subject to risks and uncertainty because they relate to events and depend upon future
circumstances that may or may not occur, many of which are beyond the Company’s control. Such forward-looking statements involve known and unknown risks,
uncertainties and other factors, which may cause the actual results, performance or achievements of the Company or any of its subsidiaries (together with the
Company, the “Group”) or industry results to be materially different from any future results, performance or achievements expressed or implied by such forward-
looking statements. Actual events may differ significantly from any anticipated development due to a number of factors, including without limitation, changes in
general economic conditions, in particular economic conditions in core markets of the members of the Group, changes in the markets in which the Group operates,
changes affecting interest rate levels, changes affecting currency exchange rates, changes in competition levels, changes in laws and regulations, the potential
impact of legal proceedings and actions, the Group’s ability to achieve operational synergies from past or future acquisitions and the materialization of risks relating
to past divestments. The Company does not guarantee that the assumptions underlying the forward-looking statements in this presentation are free from errors and
it does not accept any responsibility for the future accuracy of the opinions expressed in this presentation. The Company does not assume any obligation to update
any information or statements in this presentation to reflect subsequent events. The forward-looking statements in this presentation are made only as of the date
hereof. Neither the delivery of this presentation nor any further discussions of the Company with any of the recipients thereof shall, under any circumstances, create
any implication that there has been no change in the affairs of the Company since such date.
This presentation is for information purposes only, and does not constitute a prospectus or an offer to sell, exchange or transfer any securities or a solicitation of an
offer to purchase, exchange or transfer any securities in or into the United States or in any other jurisdiction. Securities may not be offered, sold or transferred in the
United States absent registration or pursuant to an available exemption from the registration requirements of the U.S. Securities Act of 1933, as amended.
RTL’
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